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The Game Plan 
 
1:00-1:05 Welcome, introductions 
1:05-2:10 Keynote Speaker:  Dr Sylvia Bashevkin, University of Toronto 
2:10-2:20 Coffee break 
2:20-3:50 Panel #1 The Effects of Framing and Stereotyping 
3:50-4:00 Coffee break 
4:00-5:30 Panel #2 Gender, Voters, Media, and Policy 
5:30-5:45 Thank you, closing remarks 
 
 
1:05 pm  
Keynote: Dr Sylvia Bashevkin, University of Toronto 
 
Talking about Women and Power: Perspectives from comparative and Canadian research 
How have diverse women engaged in politics? What are the consequences of their participation? How do commentators 
assess the contributions of female decision-makers to public life? 
Sylvia Bashevkin has studied these questions closely in preparing two new books: Women as Foreign Policy Leaders, an 
account of four US decision-makers to be released in fall 2018 in the Oxford University Press series called Studies in Gender 
and International Relations; and Reaching the Top, an edited volume on women premiers in Canada forthcoming in spring 
2019 from UBC Press. Her talk will offer a sneak preview of findings from both analyses and outline promising directions for 
future research. 
 
 
 
2:10-2:20 – Coffee Break 
 
2:20 pm 
Panel #1: The Effects of Framing and Stereotyping 
Chair: Michelle Irving (Memorial) 
Discussant: Amanda Bittner (Memorial) 
 
Through the Stained Glass Ceiling: Media Portrayals of Racialized Women in Politics 
Erin Tolley, University of Toronto 
When Hillary Clinton ran for president in 2016, there was much talk about the breaking of that “highest, hardest” glass 
ceiling. Certainly, women have made considerable strides in politics, occupying an increasing number of legislative seats and 
ascending to some of the most powerful executive offices. There is, however, much less attention to what I call the stained 
glass ceiling and the obstacles confronted by racialized women who break the political mould in two ways: once on account 
of their gender and once on account of their race. Although the literature on women in politics is increasingly adopting an 
intersectional approach, much of what we know about female politicians’ media coverage focuses, at least implicitly, on 



white women. This paper, which is drawn from my book Framed: Media and the Coverage of Race in Canadian Politics and 
will appear in abridged form in a forthcoming edited volume, offers a within-case analysis of print media coverage of the 23 
racialized women elected as Members of Parliament between 1993 and 2015.  
 
I discuss three narratives that characterize this coverage—novelty, exoticism, and model minorities—and argue that 
racialized women confront the same gendered barriers as white women in politics, but added to these are a series of 
contentious and often pernicious racial barriers. Racialized women are judged not only against normative standards about 
femininity but also against assumptions about who is qualified to represent Canadians. This is racial and gendered 
mediation at work. My paper underscores the extent to which both race and gender continue to matter in Canadian 
political life. 
 
Stereotyping Gender and Sexual Orientation: How Identity Identification Impacts Voters’ Evaluations 
Joanna Everitt, UNB Saint John 
This paper explores how the public stereotypes politicians based on gender and sexual orientation when cued about these 
identities in low information environments. While many studies examine high profile races to demonstrate the impact that 
media coverage and its potential to trigger stereotypes has on opportunities for female or queer candidates, few studies 
explore its implications in typical elections at the riding level. Here candidates often have low public profiles and struggle for 
media coverage.  As a result voters are left grasping for cues to inform their assessments of politicians’ personal strengths 
and weaknesses, increasing the potential for stereotyping to occur. 
 
To test the potential for these stereotypes, this study is designed around an experimental design in which respondents are 
provided with successive news stories about generic politicians, each providing additional information about the candidate 
including his or her gender, sexual orientation and relationship status. After each story respondents are required to respond 
to a questionnaire asking them to evaluate the political candidate on a series of character traits. Using this approach the 
paper contributes to the general study of gender and identity in politics, with particular attention to the question of how 
these stereotypes may be triggered by media coverage and have a potentially damaging or marginalizing effect on gays or 
lesbians seeking electoral office.  
 
Masculinity Versus Femininity: Gender Conflict Framing in U.S. Presidential Contests 
Meredith Conroy, California State University, San Bernardino 
In American politics, the meaning of femininity is largely synonymous with weakness, and antithetical to leadership. 
Typically, masculine traits are preferred in public officials, as is expertise on more masculine issues, such as national 
security; especially in the context of the White House, feminine traits and feminine issues are largely deemed as less 
relevant. Yet feminine characteristics are not replete of leadership potential. Empathy, deliberation, cooperation, and 
understanding are characteristics that are valuable leadership traits. Yet, due to our cultural expectations of leadership as 
masculine, to express feminine traits is to be a weak leader. To the extent that media play a role in maintenance of this 
gender hierarchy, where masculinity is the norm—and preference—in American politics is the focus of this study. I expect 
that media largely use feminine traits as a means of discrediting candidates who run for the presidency, and masculine traits 
will be a more likely source of praise. Furthermore, I expect to observe “gender conflict framing,” where coverage of the 
candidates in an article, namely an article focused on the candidates’ personal character, is gendered in nature, to the 
extent that one candidate is framed as more masculine and the other is framed as more feminine. Furthermore, this 
gendered distinction is consistent enough to warrant a clear difference in the perceived gender of the candidates from their 
media coverage; in other words, the projection that one candidate is the more masculine choice, whereas the other 
candidate is the more feminine choice.  
 
 
3:50-4:00 – Coffee Break 
 
 
 
 
 
 
 
 



 
4 pm 
Panel #2: Gender, Voters, Media, and Policy 
Chair: Griffyn Chezenko (Memorial) 
Discussant: Mirya Holman (Tulane) 
 
Internalized Sexism and Political Engagement: Explaining Enduring Gaps 
Melanee Thomas, University of Calgary 
Women’s lives have changed dramatically since the mid-20th century, but gender gaps in political engagement have not. 
Instead, women remain less interested in politics and less confident in their political abilities compared to men. This paper 
argues that the reason why is internalized sexism. Using an innovative implicit association test, this paper shows how 
women (but not men) are more reluctant to associate women with political jobs. This bias helps predict women’s lower 
levels of political engagement.  
 
Gendered Nationalism and the 2016 U.S. Presidential Election: How Party, Class, and Beliefs about Masculinity Shape Voting 
Behavior 
Melissa Deckman (Washington College) 
Erin Cassese (University of Delaware) 
We examine which Americans are likely believe that American society has grown “too soft and feminine”—a concept we 
characterize as gendered nationalism—and how such gendered nationalist attitudes impact voting behavior in the 2016 
presidential race.  Our analysis shows that party, gender, and class shape attitudes about gendered nationalism, with 
Republicans, men, and members of the working class being more likely to support gendered nationalist views.  We also find 
a strong, significant relationship between gendered nationalist attitudes and the probability of voting for Donald Trump 
even after controlling for partisanship, ideology, race, religion, and other factors. Moreover, we find that gender differences 
in candidate support are largely driven by gender differences in beliefs that the U.S. has grown too soft and feminine.  Our 
research adds to the growing scholarly evidence that suggests that gendered beliefs are likely to have a bigger impact on 
American political behavior than gender alone. 
 
Writing Gender out of Family Policy? Media Coverage of Federal Child Benefits Policy during the Harper and Trudeau 
Governments 
Rebecca Wallace (Political Studies, Queen’s University) 
Elizabeth Goodyear-Grant (Political Studies, Queen’s University) 
Child care and other child-targeted benefits are deeply gendered policy domains, not only because of persistent gender 
gaps in household and caretaking tasks, even among the youngest generations, but also because child care/benefits has 
been historically framed as a necessary ingredient for women’s equality as a result. Recently there is evidence that women 
and gender are being “written out” of child benefits policy, as the domain has experienced a shift in focus to families and 
early childhood development – consistent with a social investment perspective on social policy – and an increasing move 
away from gender-based framing, at least at the broadest level, to a more choice-based narrative.  
This paper examines just how pervasive the de-gendering of child benefits policy has been in the formal press, an important 
site and driver of public discourse. We focus on news coverage of child benefits – cash payments to eligible 
parents/caretakers to support the provision of child care or other child-centred activities – over 2015-2016. This time 
period includes a change in government (from Conservative to Liberal) and some changes in child benefits policy (from the 
University Child Care Benefit (UCCB) to the Canada Child Benefit (CCB), authored by the Conservatives and Liberals, 
respectively).  
 
To identify what shape de-gendering of child benefit policy takes, we analyze four dimensions of news coverage: intended 
targets of child benefits policy, goals of policy, other issues linked to the policy at hand, and policy sources. Examining 
coverage across four separate dimensions also allows us to specifically pinpoint which aspects of news about child care 
benefits policies are or are not focused on women and gender equality. In addition, we aim to further the analysis by 
examining how political context and other media-specific variables affect coverage. One of our key findings is that the 
switch in government did little to alter the discourse on this policy issue, which continues to follow a largely gender-neutral 
path focused on social investment, with little attention to the gendered aspects of the policy. 
 
 


